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- 147.7 million Timeline Deliveries

From October 16-18, 2015, 39 Family Travel Media joined 21 Major Sponsors in Kansas City,
Missouri for the 5th TMS Family Travel Conference to learn “How to Build Your Kingdom When
Content is King.”

Throughout the hands-on workshops, sponsor sessions and offsite visits, these travel influencers
created content about their experiences for their own audiences — and continue to do so — via
blogs, videos, photos and myriad social media channels. They loved the experience, with
Hashtracking Analytics reporting social media engagement at over 58%. #kansascity was the most
popular tag used on social posts.
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Preconference publicity included press releases, social media buzz, an interview on morning news radio
show “Talk 980am” & a TV segment on Fox 4KC highlighting a TMSKC host.
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Media Alert: Nation's Top Family Travel Media to Convene in Kansas City, Missouri for 5th TMS Family Travel Conference

For Immediate Release

"Building Your Kingdom When Content Is King” it theme of professional envichment conference
Contacts:

fyle MeGarthy, Ediar of Family Travel Forum, kyle. mi@famiviravelforum.com o r KANSAS CITY, MO — The fifth TMS Family Travel Conference, the largest convocation of writers, bloggers and influencers
§ T | in the fast-growing family travel market, gathers here October 16-18 2013 at z time when the family fravel market is not only
booming but "hannm significantly across generations and borders. The conferees will explore ways they can expand their
audiences through content distribution, collaboration and partnerships as well as leam best practices in cuntem creation, using
| video, images and text to share their travel stories.

Eileen Ogintz, Creator of TakingtheKids, gileen@takingthekids.com

Joanne Vero, Producer, TMS Family Travel, jpanne @jveroassociates.com

. . . . . ording to the 2015 “Portrait of the American Traveler,” produced by MMGY Global:
Nation's Top Family Travel Media to Convene in Kansas City, M .
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"Building Your Kingdom When Content s King" 5 theme of fifth TMS Family Travel co
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42% of traveling grandparents have taken grandkids along in past vear
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International family travelers grow as share of the US5220 billion inbound market.
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At the =TMSKC Conference, Steve Cohen, Vice President - Research & Insights, MMGY Global and Jeffrey Eslinger, Senior
Director - Account Services, DK, Shifflet & Associates, will interpret the impact of these findings and join top brand

- o strategists to analyze best practices in content marketing.

o share their travel Sories = - =
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- Farmly Travel Shifts n past year
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NEWS TRAFFIC MORNING SHOW ON-AIR CCONTESTS SPORTS

guce is organized by Travel Media Showease, the Family Travel Forum, Tzking The Kids and Visit KC. Sponsors

Eez'menh of the travel industry, including Southwest Airlines, Tm‘azo com, Walt Dizney Parks & Resorts, cruize
Ltic and intemational destinations and others who market to families. Conference events will be held at the Westin
at Crown Center.

- Travel also produces an annual summit, last held in Riviera Navarit, Mexico. At the April 2015 TMS Family
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and what they do when they get there, while 73% sav a top metivator to go abroad is to experience different
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Coast to Coast

with George Noory America Now
KANSAS CITY, Mo. -- Compared to three decades ago, family travel is changing. What
was once the "Griswold family vacation" is now a multi-generational trend. Nationally
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“this one is totally going on the

Janice Brady @bijkbrady o Follow
tRT @Making_of_a_Mom: After seeing the #SaveTheAmencans campaign from @\isit_CostaRica, I'm ready to go! | want to spend my vacation days
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TMS Family Travel @TMSfamtrav W Follow
Leaming how @DreamltReel Makes it easy and affordable for pecple to make high guality video content! #TMSKC
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am

Becky Fry @fmomofdboys o Fo

1kgwQHh #TMSKC

RT @TMSfamtrav: Manue! Cedeno of @vista_costanca inspinng attendees at #tmske @camc_pr hitp:/it.co/0kGKaGndTU
1an a2 am * Re
Becky Fry @fmomofdboys W Foliow
RT @cockiesANDclogs: Veluntourism in Costa Rica is an opportunity to make a positive impact on the envirenment, wildlife and/or local commu....
101 8/2015 10:39 am * Re 11 Retwes Favariia
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Ocupaciones en lainformacion.com

The Family Vaationist: ig Cut in Kansas Gy
and Then What!

FINCHANNEL (O™ - R/anai": 237 10NN AL
Manchester

¢ Jreg ® 29 likes >

DHATAG: azcvlat ananc tan fiaht 2radam at Gatusicl 4 y
ons o Follow stuffedsuitcase Love this mural at the Museums on © 168 likes

Todd Richardson (@
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18th & Vine based on Michael Coombs artwork. If @ 174 likes

you head to #KC and like jazz and/or baseball, you
must check out 18th & Vine! #tmskc #art

dianenassy Union Station in #KansasCity is a

kidsareatrip Had the most amazing tour of the Negro
Leagues Baseball Museum in #KC courtesy of

W Follow 5 5 @nlbmprez. Amazing history, amazing tour, amazing
#KansasCity #travel #traveling #travelgram #mural beautiful train station #architecture #fountain city! @visitkc has been awesome! #TMSKC
#colors #city #museum #philzendiatravels #KCMO #instakc #TMSKC #KC #familytravel #baseball #instakc
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The social buzz continued on all the excursions & post-fams.

% somedayilllearn
W Follow

in #KansasCity this evening. It sure was chamming! #KC #instake #TMSKC @TMSfamtrav hitp./
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@ 157 likes Family Travel Forum

somedayilllearn Union Station is stunning tonight.
#instaKC #TMSKC #America #instatravel
#familytravel #sky
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Follow up videos, press releases, interest in results of H«TMSKC & outreach continue.

Family Travel Forum

Takin
the

For Immediate Release

‘Contacts:

Kyle McCarthy, Editor of Family Travel Forum, kyle.mififa mibytrave forum.com
Eileen Ogintz, Creator of Takingthe Kids, eileen@takingthekids.com

Joanne Vero, Producer, TMS Family Travel, jpannei@iveroassociates.com

DELIVERY OF TRAVEL CONTENT DRAMATICALLY CHANGES, INFLUENCING
BRANDS AND VACATION PLANMNERS' DECISIONS

Family Travel Influencers at 5th TMS Family Travel Conference prove to be case study
in paradigm shift

KAMNSAS CITY, MO - Family travel influencers gathered in Kansas City for the fifth TMS
Family Travel Conference (held Oct. 16-18) proved to be a case study for what
speakers were emphasizing-the emergence of social media engagement as key to
successful travel marketing.
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case study for what industry thought leaders were emphasizing: Engaging travel
content distributed via social media is key to successful travel marketing, and helpful
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ting the FTA Summit (more news about that very, very soon!), the team has
esent at many major tourism industry gatherings, spreading the family travel
Rainer Jenss was at both the Skift Global Forum in NYC and the TMS

[ravel Confe: in Kansas City, while Chez Chesak was in Puerto Varas,
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What people are saying about the #TMSKC Family Travel Conference:

“We couldn't be more thrilled with the record social impressions realized at the TMS Family Travel conference, and we are tremendously proud that our destination and
organization could play a role in that success. The TMS Family Travel Conference was an important group for us to attract and host.” Ronnie Burt, President & CEO of Visit KC

“It was a pleasure to work with you all and to be a part of #TMSKC. Thank you for all that you do to assist the media and social influencers who cover family travel, and for
inspiring them to grow and improve their content.” Michele Himmelberg, Public Relations, Disneyland Resort

“Thanks for the chance to get the word out about all we have going on across Walt Disney Parks and Resorts.” Terry Brinkoetter, Adventures by Disney & Disney Cruise Line

“This conference was such a treat. You guys put so much work into this, and it really shows year after year. | come away feeling overjoyed about everything I've learned from
everyone, and excited to put it all into action!” Chelsea Day, SomedaylllLearn.com; CEO Millennial Blogs

“Thanks for such an informative and enjoyable conference! | always get so much out of it and enjoy getting to know the participants” Veronica Stoddart, Travel Editor/Consultant

“I wanted to take a moment and thank you for the invitation to be a part of your writers’ conference. It was an amazing weekend... fun and entertaining. And informative. And,
Kansas City is a gem. | can’t believe all there is to do there. Opened my eyes.” Kevin Smith, Kiplinger Program, Ohio State

“I can't begin to thank you enough for an outstanding, informative and perfect weekend. | was thrilled to be included and came away with tons of information in my old brain
that | have already started to process and put to good use!” Janice Brady, “The Adult Side of Disney,” AnOpenSuitcase.com

“The Costa Rica Tourism Board was very content with this year’s turn out and eager to participate again.” Manny Cedeno, Cheryl Andrews Marketing Communications

“The TMS Family Travel Conference offers Southwest Airlines yet another touch point to connect with an audience who has a pulse on what people want out of their travel
experience. As our social and digital efforts progress, we will continue to look to the travel media to help us stay abreast of trends and shifts within the industry. Ultimately, the
conference allows our Team to share our knowledge and best practices, while also gaining valuable insight into the ever-evolving world of travel media. ” Linda Rutherford,
Southwest Airline’s Vice President of Communication & Outreach

For more information about our next TMS event, please contact Joanne Vero at Joanne@JVeroAssociates.com
Taking
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